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	THE WANDSWORTH SAFEGUARDING CHILDREN BOARD 



	1. 
	The Wandsworth Safeguarding Children Board (WSCB) is the key statutory mechanism for agreeing how the relevant organisations in Wandsworth co-ordinate services and co-operate to safeguard and promote the welfare of children and for ensuring the effectiveness of what they do.

	2. 
	The WSCB is a multi-disciplinary forum, bringing together senior representatives of the main agencies responsible for working together to prevent and protect children from suffering significant harm, and to improve the well-being of all children.  It is represented graphically by the WSCB Safeguarding Logo



	USE OF THE WSCB SAFEGUARDING LOGO



	3. 
	Use of the WSCB Safeguarding Logo  is covered by the provisions for 'graphic works' as   legally regarded with in  the Copyright, Design and Patents Act 1988.   Unauthorised use of the logo  is unlawful and a breach of copyright under the terms of the Act. Repeated infringement  will result in  legal action, probably resulting in the issue of an injunction and subsequent claim for damages.   



	4. 
	The WSCB Safeguarding Logo  must never be altered and  must always appear separately from any organisation or agency branding.

Permission may be sought to include the logo on posters, leaflets, advertisements, brochures/reports, exhibition displays, forms/information sheets and signs. This list is not fully inclusive and advice must be sought in relation to any other form of publicity.  



	WHO DOES THIS PROTOCOL COVER?



	5. 
	This protocol covers:

· all organisations and agencies, both statutory and voluntary, which are currently members in the Wandsworth Safeguarding Children Board (WSCB), 

· any future members and 

· organisations not members of the WSCB but who wish to use the WSCB Safeguarding Logo.  

 

	WHAT DOES THIS PROTOCOL COVER?



	6. 
	The protocol covers all information that contains any reference to safeguarding children and young people, the WSCB or its sub-groups on which it is intended to include the WSCB Safeguarding Logo.  This includes information which is published in documents including newsletters, leaflets, booklets, flyers and all other “hard copy” formats such as DVD or tape.   It also covers any material for publication on a website or which will form part of a press release or briefing.   



	WHY IS THE PROTOCOL NEEDED?



	7. 
	The WSCB is represented graphically by the WSCB Safeguarding Logo.  The WSCB like other large organisations aims to retain tight control of its visual identity. For these reasons individual organisations agencies should only display the Logo on appropriate documentation and published material which is in line with the aims and high standards of the Board. 



	8. 
	The protocol is needed to ensure that any information disseminated by WSCB members in relation to safeguarding children and young people or to the activities of the WSCB or its sub groups or those wishing to use the WSCB Safeguarding Logo is accurate, unambiguous and is written in plain English to ensure accessibility. 



	HOW WILL THE PROTOCOL WORK?



	
	General Principles



	9. 
	The WSCB Safeguarding Logo should only be used in relation to publicity, information or events which promote the importance of safeguarding of children and young people.  The Logo should never be used in any context or circumstance which would cause embarrassment or concern to the WSCB or bring it into disrepute.   Advice on the use of the WSCB Safeguarding Logo can be obtained from the Practice Development Manager – Safeguarding who can be contacted by email at wscb@wscb.org.uk.



	10. 
	Only WSCB member organisations/agencies which have signed the “WSCB Safeguarding Logo Protocol” or who have had publicity/publications approved by a WSCB sub group will be able to use the WSCB Safeguarding Logo without any further approval of copy.  All other organisations will be required to submit copy for the approval of the appropriate WSCB Sub Group or the Publicity and Communications Sub Group. 



	11. 
	The use of the Logo is on the clear understanding that the organisation/agency takes all necessary steps to ensure that the information/copy which it intends to produce meets the required standards of factual accuracy, is legally correct and is good quality “copy” both in content and presentation and is also responsible for any final copy.



	12. 
	The organisation/agency (whether or not a member of the WSCB) and not the Sub-group will be responsible for ensuring the accuracy of any publicity/information to be published.   



	13. 
	A guide to the standards required in conjunction with the use of the WSCB Safeguarding Logo can be found at in Appendix 1 to this document.  


	14. 
	As a general principle any WSCB Sub Group or organisation/agency which wishes to use the WSCB Safeguarding logo should advise the WSCB Publicity and Communications Sub Group of how they intend using the logo by means of the notification proforma as set out in Appendix 2 of this document.  This proforma should be submitted electronically to the WSCB Publicity and Communications Sub Group (i.e. by email); email, or alternative fax and postal address information can be found on the proforma.   This will enable the Sub Group to monitor the level of usage of the logo, the profile of safeguarding amongst partner agencies and identify any gaps in the “Safeguarding” profile. 



	
	For organisations/agencies which are members of the WSCB

 

	15. 
	Any organisation/agency which is a member of the WSCB will be expected to formally sign up to the protocol and to adhere by its conditions.   A signed copy of the protocol must be returned to the Practice Development Manager – Safeguarding, 3rd Floor, Wellbeck House

43-51 Wandsworth High Street, Wandsworth, London SW18 2PU before approval will be given to use the logo. 


	
	WSCB Sub Groups



	16. 
	Sub Groups of the WSCB will be responsible for approving any publicity, publications etc relating to the work of their group in line with the standards set out in this protocol. 



	
	For organisations/agencies which are not members of the WSCB



	17. 
	Any organisation/agency which is a not a member of the WSCB and which intends to publish information either external or internal to that organisation/agency relating to safeguarding, the WSCB or its sub groups, and who wishes to use the WSCB Safeguarding logo may only do so after having obtained approval of its use either from the appropriate WSCB Sub Group or from the WSCB Publicity and Communications Sub Group.  Advice on the appropriate sub group can be obtained from the Practice Development Manager – Safeguarding who can be contacted by email at wscb@wscb.org.uk.



	
	Provision of Advice Regarding the Use of the WSCB Safeguarding Logo



	18. 
	Should any organisation/agency require any advice regarding a safeguarding publication, publicity or event or be interested in using any material produced under the auspices of the WSCB and wish to use the WSCB Safeguarding logo they should contact Practice Development Manager – Safeguarding in the first instance. She can be contacted by email at wscb@wscb.org.uk.



	JOINT AGREEMENT TO THE PROTOCOL



	19. 
	The following organisations/agencies which are members of the Wandsworth Safeguarding Children Board agree the contents of this joint working protocol and agree to adhere to the working practices and standards as set out within it. The protocol will be reviewed annually by the Wandsworth Safeguarding Children Board.  Relevant staff in all member organisations/agencies will be advised of its content and provided with a copy by the agency concerned.  



	20. 
	Organisations not members of the WSCB will be expected to sign the protocol in their own right should they wish to use the WSCB Safeguarding Logo.  A signed copy of the protocol must be returned to the Practice Development Manager – Safeguarding, 3rd Floor, Wellbeck House, 43-51 Wandsworth High Street, Wandsworth, London SW18 2PU before approval will be given to use the logo. 


	
	Signed by:

(name, position in the organisation/agency) 
	Name of organisation/agency:
	Date:

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


APPENDIX 1

PUBLICITY, INFORMATION AND EVENT STANDARDS FOR USE OF THE WSCB SAFEGUARDING LOGO
CORPORATE DESIGN GUIDELINES

Plain English

Documents should be prepared with Plain English principles in mind.  

People with disabilities/Large print

Authors of publicity material need to evaluate the requirements for the visually impaired. This information can be contained in a simple panel and similar to that which might be used in a translation panel for people whose language is not English. 

Material – meeting with disabilities

 This means that the content of all publicity material must itself be clearly designed and readable, particularly for those who are visually impaired.

Printed Material for the visually impaired

There are a number of ways in which printed material can be adapted to improve its clarity and readability.

(a) Large print – produce the publication in large print – this would involve printing the complete publication making full use of large typefaces and minimum use of tinted background.

(b) Produce the publication in the normal way with a paragraph promoting the availability

of a simple low cost large print version. This large print version could be available on request.

(c) Cassette tape – a service exists whereby a publication can be produced

professionally on cassette tape. This can be an addition or an alternative to a large print version.

(d) Braille – this service can also be arranged but it should be recognised that a very small proportion of blind people are experienced in reading Braille.

(e) Personal help – this could, for example, involve a member of staff assisting someone to complete a form. It is always sound practice when preparing publicity material to consider briefing arrangements for staff who must be called on to explain its contents to the public.

(f) Reading Edge Print Scanners – this is an easy to use machine which converts printed word into spoken word. Machines are available for public use at three Wandsworth libraries.

(g) Internet – Publicity material could be published at low cost in addition to the normally produced printed material. Use of the Internet is known to be growing in popularity with many disabled users as a source of information.

Publicity material for people with disabilities 

Making the right choice

As with any publicity material, the first consideration is the target audience. Anything aimed at elderly people should always adopt a large print format. Social Services are now doing this regularly for all their key information.

In other cases where elderly readers are not the dominant group, producing a master copy in large print ready for copying on demand will be the most sensible and cost-effective route.

All these options have a cost. This will inevitably lead staff to consider compromise solutions.

Design implications

Good standards of print legibility help all readers but for many people with a visual impairment the issue is crucial. It must be recognised that  there are varying degrees of  visual impairment and for this reason, it is difficult to devise a ‘print standard’ that suits all needs.

When preparing publicity targeted at people with visual impairment, graphic designers will follow RNIB guidelines whenever practicable, particularly taking into account Type face, size , weight  and spacing of text, line length and colour contrast. They will also give due consideration to the equally important issues of layout and justification.

APPENDIX 2

WANDSWORTH SAFEGUARDING CHILDREN BOARD

PUBLICITY AND COMMUNICATIONS SUB GROUP

NOTIFICATION OF SAFEGUARDING PUBLICITY, INFORMATION OR EVENT

	Name of organisation
	Publicity and communications contact:
	

	
	Name
	Telephone number
	Email address
	Fax number
	Please indicate if Publicity (P), Information (I) or Event (E)
	Date of publication/event
	Brief description of item (where possible please email copy/publication or provide a link)

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


Please return this form to Linde Webber, Practice Development Manager, Wandsworth Safeguarding Children Board (Tel. No. 020 8871 8610) as follows:

	By Post:
	By email:
	By fax:

	c/o 3rd Floor, Wellbeck House

43-51 Wandsworth High Street

Wandsworth

London SW18 2PU
	wscb@wscb.org.uk

	020 8871 7217


 If you have any questions on the above pro forma please call Linde Webber on the above number. 
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